


Once again 2013 was a year of significant accomplishments for Integrity.

The laser-like focus on providing the ultimate customer experience by our
associates and the best network of independent agents in lowa, Minnesota and
Wisconsin was rewarded by achieving a record level of Direct Written Premium,
rising 12.5% to $135,099,000. We achieved this growth while delivering a Net
Combined Operating Ratio of 94.5%. During the year we also hit a high water
mark for policies in force — all signs our service, strategy and position in the
market is strong.

I’'m also happy to report our policyholders and agents can be confident

in Integrity's financial strength. Combined with our affiliation partner,
Grange Mutual Casualty Company, our enterprise surplus finished the year
over $1 billion for the first time in history. The affiliation also continued

to deliver efficiencies and resources that added distinct value in our
regional footprint.

Product development took center stage during the year as we launched
an enhanced Businessowners Policy, BusinessAssure®, in the first quarter.
This release exceeded all of our expectations and continues to fuel
Integrity commercial lines growth, providing clear benefits for our agents
and policyholders.

As we look to 2014, product development will again be a major focus as we
release enhancements to our auto product, PinPoint Auto®. We listened to our
agents and in addition to product enhancements, we will offer new automation
toolsin the quote and on-boarding process, taking Ease of Doing Business®
(EODB) to an even higher level. Proving we are already performingin EODB, you
voted Integrity a top ten carrier for the second year in arow in Deep Customer
Connections’ annual survey. You helped to distinguish Integrity Insurancein a
field of over 200 property and casualty insurers and we thank you for recognizing
our efforts.

All of this success is rooted in the daily execution by our people. | feel
passionately that you don't build a company. You build people and they will
build a company. This is the foundation of Integrity's success. Integrity is
pleased to have great people across the entire organization. We tried to give
you a glimpse of these people with our PORTRAITS OF INTEGRITY in the
following pages. This is the team that makes us different — our associates,
our agents and ultimately our policyholders. Thank you for all you’ve

done to be a true partner with Integrity Insurance.

Jill Wagner
President






Our focus on providing the ultimate customer
experience helped to increase our Direct Written
Premium by 7.8% in 2013 across all major lines of
business. Integrity’s commitment to the independent
agent channel helped us to reach new policyholders
and drove improvements in policy retention. This
success was achieved in a responsible manner,
with a Net Combined Operating Ratio of 90.9% in
our Personal Lines business unit.

We recognize our policyholders’ needs change
in the evolving world, so we understand our
product offerings need to remain relevant.
We spent much of 2013 developing and
enhancing our preferred auto product and
now look to begin a stepped launch of the product

Our Commercial Lines (CL) team once again posted
record growth in 2013. In concert with the best network
of independent agents in our states, we drove growth
of 25 points when compared to 2012. In a strong sign
that agents and policyholders believe in our strategy,
our results were boosted by a stellar 91.6% premium
retention ratio. These results were coupled with
bottom-line performance that exceeded set

objectives and resulted in a overall Net Combined
Operating Ratio of 98.9% in the CL unit.

The 2013 launch of our enhanced
Businessowners Policy, BusinessAssure®,
drew wide acclaim from our agency partners,
reinforcing our position as both a small and
mid-market carrier of choice. The success of

mid-2014. We are excited that technology and ease of use
elements from this enhancement will ripple through many of Integrity’s
future product launches.

our field underwriting program in 2013
will drive us to expand that important
differentiator as we continue to hire and
train top-level underwriting talent.

Vida Schneider (L) and Jim Mueller (R) from CRW Insurance & Financial Services
meet with Underwriter Andrea McHugh.

Rick Whitish, Sr. Loss Control Rep works with
Policyholders from Consolidated Construction.



Claims

INTEGRITY GETS AHEAD
of the GLAIM

Christian Martin

Vice President of
Claims

Sales & Marketing

CONNECTING WITH
our AGENTS



FINANCIAL RESULTS

BALANCE SHEET (DOLLARS IN THOUSANDS) (DOLLARS IN THOUSANDS)
DEC. 31,2013  DEC. 31, 2012 DEC. 31,2013  DEC. 31, 2012

ADMITTED ASSETS STATEMENTS OF INCOME

LIABILITIES & POLICYHOLDERS’ SURPLUS DEC. 31, 2013 DEC. 31, 2012

STATEMENTS OF CHANGE IN SURPLUS
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BOARD of DIRECTORS

DOUGLAS P. BUTH
Director
Retired CEO Appleton Papers

GLENN E. CORLETT
Director
Retired Dean College of Business
Ohio University

ROGER A. FORMISANO
Director
Vice President,
Leadership & Strategy
University of Wisconsin - Madison
Medical Foundation

PETER MCMURTRIE
Director
Vice President, Chief Sales,
Marketing & Affiliate Officer
Grange Insurance

THOMAS S. STEWART
Chairman of the Board
Instructor
The Ohio State University

JILL WAGNER
Director
President
Integrity Insurance

THOMAS H. WELCH
Director
President & CEO
Grange Insurance






